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Social Engagement
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‘Trust: Forrester Research
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“How much do you trust* the following information sources?”

m people you know

Consumer product ratings/reviews 60%
ortals/search engines 50%

Yellow Pages (not online) 48%

Print newsnane 46%

@I networking site profiles from
people you know

Print magazines

oo The Bad News

Online content sites (e.q.,
YTimes.com, CNET, Village)

TV
Wikis {e.g., Wikipedia)

Email from a company or brand

Message board posts

The Good News

Online classifieds

Personal blog

Social networking site profiles from
a company or brand

Company blog

Base: US online adults who use each type of content

*Trust is defined as a 4 or 5 on a scale from 1 [don't trust at all] to 5 [trust completely].
Source: North American Technographics® Media And Marketing Online Survey, Q2 2008

47575 Source: Forrester Research, Inc.



http://www.flickr.com/photos/25131367@N05/3094358118/
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